
November 12, 2002

Commission�s Secretary
Office of the Secretary
Federal Communications Commission
455 12th Street, SW
Room TW-A325
Washington, D.C. 20554

Re: Ex Parte communication on CC Docket 98-67.

Dear Mr. Secretary:

Self Help for Hard of Hearing People, (SHHH) the largest consumer organization
of people who are hard of hearing in the U.S, requests that the Commission establish a
telecommunications relay service (TRS) consumer information outreach program. A
high-quality, nationwide advertising/information campaign, with creative forms of
consumer outreach, is greatly needed to inform the public at large, individuals with
hearing loss and their family members, employers, parents, teachers, professionals in the
hearing health field, the medical establishment, businesses- everyone - about TRS and
how to use it.

At TRS Forums, hosted by the Commission in the past, TRS panels have been
convened and overwhelmingly state the need for more outreach. TRS has been in
existence now for over a decade and still is not really known or understood by the public
at large or even people with hearing loss, the very group for whom it was designed. In
Maryland, the state considered to have a model TRS outreach program, conducted an
awareness study in March 2001.  Among its findings only one in five residents surveyed
(20%) claimed to be aware of Maryland Relay and even fewer, 6%, knew of 711, and a
mere 1%  had actually used 711.

SHHH recommends that interstate monies be used to fund such a program. While
some states do advertise TRS, others do not. TRS promotional information varies in
quality and quantity from state to state.  These piecemeal efforts are not working.



Funding on a federal level would even out the dissemination of information and
consumer education and create branding of TRS nationally. A far-reaching concerted
national marketing effort is especially appropriate now that 711 is well established, and
makes access to TRS so easy for everyone.

We believe that NECA would be an appropriate entity to manage such a program
given its long-term experience in managing the TRS interstate funds and the expertise of
its TRS Advisory Council. SHHH urges the Commission to broaden NECA�s charge to
include TRS outreach with a budget to make it possible.

Thank you for the opportunity to submit these ex part comments.

Brenda Battat
Director of Public Policy and State Development
battat@shhh.org
November 12, 2002


